
Module - Instructor Number of Rating Responses   
Poor Fair Good Superior Outstanding 

1 - Welcome & Introduction - Haas 0 1 16 4 1 
2 - Role of Models in Decision Making - Haas 0 2 13 8 1 
3 - Modeling Process, Past and Current - Weaver 0 0 7 13 4 
4 - Assumptions and Limitations - Weaver 0 0 6 15 4 
5- Examples - Weaver 0 0 10 11 4 
6 - The Modeling Deliverable - Doherty 0 3 12 6 6 
7 - Model Calibration - Doherty 0 3 10 3 2 
8 - The Cost of Uniqueness - Doherty 0 3 12 7 2 
9 - Modeling Predictive Uncertainty Analysis - Doherty 0 1 10 9 3 
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